RENE LALIQUE:    1860 – 1945       ART NOUVEAU AND ART DECO GLASS DESIGNER 
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René Lalique, a noted Parisian Art Nouveau jewellery designer and manufacturer, who used such material as horn, ivory, precious metal and enamels in his settings, began to experiment with glass in the early 1890s.  Lalique opened his first glass retail premises, in 1905, at 24 Place Vendome, Paris situated next door to Francois Coty, the perfume manufacturer. This close proximity led to a business association, when, in 1907, Coty commissioned Lalique to design labels and bottles for his perfumes. The glass business was such a success that Lalique went on to design vases, figures, car mascots, table ornaments, lighting, photograph frames, wall plaques and numerous other decorative objects during the period 1920 to 1935.   
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The glass used by Lalique consisted of a soda glass body with half the lead content required for glass to be labelled 'crystal' under French law.  The glass was termed 'demi-crystal’ which was well suited to the press molding technique used by Lalique.  The quality of the glass products depended on the expertise of the mould maker to interpret Lalique’s designs in detail.  Although the same mould would be used again and again; small differences in the process, colour and finish ensured that each piece could be varied.  Glass pieces cast in the alternative ‘cire-perdue’ or 'lost wax' method resulted in unique pieces that are now very rare.
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Rene Lalique died in 1945 and his son Marc continued the business using his father’s designs until the early 1950’s, after which time Marc became the designer for Lalique glass until 1970.  His daughter Marie-Claude is now the lead designer and owner of the business. 

[image: image4.jpg]


 Rene Lalique’s glass is sought after and seriously collected.  The importance of pieces and therefore the value depends on design, colour and rarity of a combination of both.  

 Rene Lalique’s glass is invariably signed ‘R. Lalique, France’.  Variations of the signature were used and applied in a number of ways including molded, acid-stamped or wheel​-engraved.
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As with all sought after art glass, there are many fraudulent pieces on the market.  These frauds vary from intentional copying of Lalique’s designs to the application of the signature on non-Lalique pieces.  The most common means of applying fake signatures is the use of an acid stamp or a vibrating engraving pen.  Lalique is one of the most common frauds on the market.

 In order not to be deceived, buy from reputable dealers who guarantee the authenticity. 
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Thank you to Peter Lockett for his research and writing.  
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